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News publications: Excellent demographics

1.8 million subscribers 
(print edition US)

26,000 subscribers

2

1.5 million readers
covering 30% of DC
metro households

(print edition)



Advertisements

Wall Street Journal

1/7 page ad: $32,000

Renewable Energy Magazine

Full page 4 color ad:  $6,150
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Know your story
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Know your story
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Know your story.
Clean energy?

Job creation?

Energy independence?

National security?
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Wrap your story around your products



Messaging

Innovative technology
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“Something new… 
that can make 
electricity whether or 
not the sun is shining.”



Messaging

Low cost to consumer

Job growth

“…plans to add 180 
workers in the next 
quarter”
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“…solar power more 
affordable”



Messaging

Low cost

Job growth

“…hopes to add 40
more in the next 
six months.”
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“…using tried-and-
true machinery 
…keep its prices 
low.”



Messaging

Support for renewable energy and resulting boost to the economy.

Hopes to add 40
more in the next 
six months
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“Yet Eckhart…says that with 
Republicans in control of the 
House, and Democrats holding 
sway in the White House and 
Senate,Congress is better placed 
to begin pushing a renewable 
energy agenda…Now 
Republicans can focus on the 
issues, and he believes many 
support renewables to boost 
the economy.”
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Is your story ready for the general press?
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